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OVERVIEW

• 1069 total responses, Commercial and Residential

• In market October 2013



COMMERCIAL 

RESPONSES
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WHEN IT COMES TO THE VALUE OF YOUR 

ELECTRIC BILL, WOULD YOU SAY YOUR BILL IS…

A high price for the 

service you receive, 

24%

A fair price for the 

service you receive, 

63%

A low price for the 

service you receive, 

6%

Don't know, 2%
Other, 5%
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FIXED CHARGES 



RESIDENTIAL

RESPONSES
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FIXED CHARGES



|  13|  13|  13

ENERGY CONSERVATION

• City Light is committed to 

encouraging energy 

conservation, and is 

concerned that reducing the 

price of energy might send 

the wrong price signal to 

customers.  

• Do you feel that the price 

that City Light charges you 

for electricity is a factor in 

motivating you to conserve 

energy?
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RATE EACH OBJECTIVE (1 BEING HIGHEST 

PRIORITY, 6 BEING LOWEST)

Continued innovative energy conservation 

and environmental programs

Improving rate transparency/simplicity

Improving rate predictability

All customers pay their fair share of costs

Providing a price signal for customers to 

reduce energy consumption/invest in EE

Improve financial security for the utility



DEMOGRAPHICS
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RESIDENTIAL RESPONSES BY LOCATION
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COMMERCIAL RESPONSES BY LOCATION
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GENDER
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WHAT IS YOUR AGE?
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RACE/ETHNICITY



OUR MISSION
Seattle City Light is dedicated to delivering customers affordable, reliable and 

environmentally responsible electricity services.

OUR VISION
We resolve to provide a positive, fulfilling and engaging experience for our employees. We 

will expect and reinforce leadership behaviors that contribute to that culture. Our workforce 

is the foundation upon which we achieve our public service goals and will reflect the 

diversity of the community we serve. 

We strive to improve quality of life by understanding and answering the needs of our 

customers. We aim to provide more opportunities to those with fewer resources and will 

protect the well-being and safety of the public.

We aspire to be the nation’s greenest utility by fulfilling our mission

in an environmentally and socially responsible manner.

OUR VALUES
Safety, Environmental Stewardship, Innovation, Excellence, Customer Care


